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Bouwfonds Property Development has been making 

pleasant homes aff ordable for as many people as 

possible since 1946. We guarantee not only good homes, 

but also good living and recreation. After all, more than 

anything else, the living environment determines the 

quality of the home. Accordingly, we focus on develop-

ing integrated residential areas and small-scale, multi-

functional projects. That includes the necessary facilities: 

from schools to care centres, from shops to attractive 

public areas. Together with all the stakeholders we 

deliver sustainable living environments.

Homes for everyone 

The desires of the end user are key in our activities. Just after 

World War II, our customers primarily needed aff ordable homes 

of good quality. Much has changed since then. These days our 

target group is more diverse, and we build apartments in city 

centres, family homes in metropolitan areas, detached villas on 

individual lots, homes for fi rst buyers and students, lease com-

plexes for investors, sheltered housing for senior citizens and 

homes with a common appearance but individual lay-out. Each 

project starts by taking inventory of customer needs; together 

with the landscape, the cultural history and sustainability, they 

are the point of departure for our plans.

Working based on local knowledge 

Thanks to our rich history, the expertise of Bouwfonds 

Property Development is substantial and we off er a 

wealth of operational know-how. We are continually 

looking for innovative methods and solutions.

And because we work from regional offi  ces in all of 

the countries in which we are active, we also under-

stand the local market. This successful development 

method from the basis of regional knowledge has 

made us what we are: a leading model, in both cities 

and the countryside, and one of Europe’s largest 

region developers. These activities are focused on 

the Netherlands, Germany and France.

 ‘Each project starts by 
taking inventory of 
customer needs; 
together with the 
landscape, the cultural 
history and 
sustainability they 
are the point of 
departure for our plans.’
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From idea to completion 

Bouwfonds Property Development gets involved in new 

projects at an early stage. From the very fi rst idea through to 

completion, and afterwards as well, we are a partner in the 

project. We have the professionals, the experience, the know-

how, the fi nancial strength and the network to do so. We bring 

parties together, develop innovative and sustainable living 

concepts and keep the content, process and costs under con-

trol. Increasingly, we also take the initiative for integrated area 

development. We enter into partnerships with municipalities, 

housing associations, interest groups and other relevant market 

parties. That bundled knowledge creates new opportunities, 

a better project approach and higher quality for the end user.

Sustainable solutions 

We are well aware of the fact that area development 

has a major impact on the future. Mindful of this, we 

strive to optimally balance the environment, space 

and economy. We prefer quality over quantity, which 

is why we impose stringent and transparent criteria 

on the quality of the air, soil and water and on the 

consumption of energy and raw materials. In our 

view, sustainability also means being a reliable, ethical 

partner in long-term, stable business relationships.

In the interest of the end user, business and society.<<

‘From the very fi rst idea through to 
completion, and afterwards as well, 
we are a partner in the project.‘
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Specifi cations

Project | Redevelopment 
Lyon Islands

Place | Lyon

Stakeholders | Lyon munici-
pality and Bouwfonds 
Marignan Immobilier. 
Architects: Fuksas, Amantea, 
Vella and Vergely

Programme | 291 homes for 
sale, 64 homes for the social 
sector, shops, offi ces, parking 
spaces

Special details | Satisfi es HQE 
sustainability requirements and 
the Concerto programme

Completion | Late 2011 

Business 
case

or the peninsula. The apartments 

are spacious and light, with two to 

six rooms. Shops, offi  ces and park-

ing spaces will also be developed.

The quality level of Lyon Islands 

is extremely high, and the same 

holds true in terms of sustain ability. 

The project meets the French HQE 

sustainability requirements as 

well as the requirements for the 

innovative European Concerto 

programme. This means that a 

sustainable project is being realised 

that is fully integrated with the 

unique countryside surrounding it. 

Justifi ably, Lyon Islands is the city’s 

Lyon’s pride

In the French city of Lyon, Bouwfonds 
Marignan is developing one of Europe’s most 
ambitious urban renewal projects. An old, 
run-down industrial neighbourhood is being 
transformed into the lively, highly sustainable 
Lyon Islands city district.

Lyon Islands is situated in the redevelopment area 

La Confl uence, where the waters of the Rhône and 

Saone rivers converge. The programme comprises 

291 homes for sale and 64 homes for the social sec-

tor, all with a view of either the quay, the park and/

pride: the project has already won 

a variety of sustainability awards. 

The fi rst inhabitants moved in in 

the autumn of 2010.<<
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The historical downtown area of 

Mechlin is one of the oldest in 

Belgium. It welcomes visitors with 

enticing shopping streets, prom-

enades and landscaped greenery. 

Euroshopping was discordant with 

its lovely environment. But it won’t 

be for long: construction started 

on the project in the summer of 

2010. By mid 2012, there will be 

32 city homes with gardens and 

64 apartments with terraces.

The intelligently integrated 

architecture provides for sustain-

able, modern landscaping and 

a comfortable atmosphere. 

Inspired living 
in downtown 
Mechlin 

Euroshopping, an empty mall in the historical 
heart of the Belgian city of Mechlin. Down-
right ugly and a thorn in the fl esh of the city’s 
inhabitants. Bouwfonds Property Develop-
ment is transforming it into Het Clarenhof: 
an attractive residential area with a unique 
indoor garden, where the ancient stream 
‘Het Vlietje’ will once again be visible.

The homes all centre around a 

unique inner court. This green city 

garden is an oasis of peace in the 

busy downtown area. The extreme-

ly low energy consumption in all 

of the homes is achieved through 

smart sustainability measures. 

With Het Clarenhof – a public-

private partnership between the 

municipality and Bouwfonds – 

Mechlin is ready for the future.<<

Specifi cations

Project | Het Clarenhof, 
redevelopment of mall 
Euroshopping

Place | Mechlin

Stakeholders | Bouwfonds 
Property Development Belgium 
and the Mechlin municipality

Programme | 32 city homes 
with gardens and 64 apart-
ments, underground parking 
facility with 185 spaces

Special details | The homes 
all centre around a unique 
inner court

Completion | Mid 2012

Business 
case
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MAB Development develops commercial real estate and 

high-quality multifunctional projects. We primarily do 

so in city centres. We create environments where people 

want to live, work, shop and enjoy themselves. The public 

functions in particular provide the atmosphere that is 

so characteristic of cities. They provide the dynamics, the 

liveliness. 24 hours a day, seven days a week. This is why 

we integrate theatres, libraries, museums, cinemas and 

catering enterprises in our projects. Our concepts are 

challenging, demonstrating vision and creativity. It is our 

aim to stimulate the living quality of cities. That is what 

drives us.

 

Successful at home and abroad 

We believe that real estate should serve the end user 

and contribute to the quality of the community as a 

whole. This vision, our know-how and experience 

ensure that, for decades, our company has had a 

foundation as strong as those of our real estate 

projects. We operate not only in the Netherlands, 

but in Germany and France as well. By exchanging 

knowledge we learn from one another’s ideas and 

are able to develop new concepts. 

Initiator, based on sustainable location use

By nature, good developers are die-hard optimists 

who like to take the initiative. MAB Development 

takes that initiative based on its understanding of 

the potential a location holds. Our point of departure 

is reuse of the location or building. We actively look 

to cooperate with potential users, investors and the 

government. Together, we aim to fi nd solutions that 

balance the client’s wishes with practical feasibility. 

The objective is to develop buildings that we can all 

be proud of, now and in the decades to come. 

‘Our concepts are 
challenging, demonstrating 
vision and creativity.’ 
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A reliable partner

We apply all our creativity and innovative strength to achieve 

that objective. Obviously we are proud that this has won us 

numerous national and international awards for projects in the 

Netherlands and abroad. We combine that creativity with 

entrepreneurship, solidity and perseverance.

We are a reliable partner that takes responsibility with large 

investments in built-up areas. Investors and clients appreciate 

our transparent and clear communication about fi nances.

 

High quality

Our high-quality, projects are achieved through extraordinary 

architecture, a sound urban development approach, high-

 quality equipment, attractive fi nishing and fl exible interiors. 

Collectively these make a building appealing to a wide variety 

of users, and, by the same token, for investors: after all, good-

looking buildings are never vacant for a long time and thus 

provide sustainable returns.

Sustainability is the basis

Sustainability is the basis of our work. Sustainability is 

also evident in our long-standing relationships with 

partners, in our choice of locations – all of which, 

without exception, are easily accessible by public 

transport – and naturally in our construction 

methods. We opt for sustainable materials and strive 

to minimise energy consumption.

In 1992, for example, we were the fi rst to use natural 

heat and underground cold and heat storage in the 

development of shopping centre Heuvelgalerie in 

Eindhoven. These have been included in our standard 

concepts ever since.<<

‘We combine creativity with 
entrepreneurship, solidity 
and perseverance.’ 
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Specifi cations

Project | Grand Arena La Salle 
and Grand Arena Village

Place | Bordeaux

Programm | Flexible conference 
venue, shopping centre with 
more than 80 shops

Special details | Automated 
modular seating system 
rapidly expandable from 3,000 
to 15,000 seats

Business 
case

The good life 
on the bank of 
the Garonne 

Conferences, sport events, concerts. 
The new Grand Arena La Salle on the bank of 
the Garonne river in Bordeaux, France, will 
soon be bustling with major events. Along-
side the Arena will be Grand Arena Village, 
a shopping centre with more than 80 shops. 

Grand Arena is part of the rede-

velopment of the southern part of 

Bordeaux. This project will further 

enhance the region’s appeal. 

The shops in Grand Arena Village 

primarily focus on home and 

interior, furniture and interior deco-

rating, culture, sports and leisure. 

Space will also be available for 

neighbourhood shops and various 

restaurants.

The eye catcher of Grand Arena is 

the arena itself: an ultra-modern 

and fl exible conference venue 

where concerts and sports events 

will also be held. The automated 

modular seating system makes it 

easy to rapidly expand the arena 

from 3,000 to 15,000 seats. 

This fl exibility makes the complex 

an appealing venue for many types 

of events. Grand Arena La Salle 

intends to draw more than half 

a million visitors each year.<<
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Specifi cations

Project | De Rotterdam

Place | Rotterdam

Programm | 220 apartments, 
car park, hotel with 280 rooms 
and conference rooms, health 
club, restaurants, cafés 

Special details | 149-meter high 
design by Rem Koolhaas 

Business 
case

De Rotterdam: 
vertical city on 
the river Meuse

A building is rising that will stretch 149 
meters high on the Wilhelminapier in Rot-
terdam: De Rotterdam. MAB Development is 
developing the building together with OVG 
Project Development, based on a design by 
Rem Koolhaas. Through the extraordinary 
mix of functionalities, De Rotterdam will be 
a vertical city throbbing 24 hours a day.

The architectonic design of the 

container-like building refl ects the 

maritime history of the location 

on the Wilhelminapier. This was 

the dock from which the ships 

of the Holland-America Line set 

sail, taking tens of thousands of 

emigrants to America. De Rotter-

dam will house 220 apartments, 

a hotel, offi  ces, conference rooms, 

a health club, a variety of cafés and 

restaurants, and shops. Some three 

to four thousand people will be 

living, working and enjoying life 

there every day. De Rotterdam will 

have no radiators, central heating 

boilers or air conditioning sys-

tems. Heating and hot water will 

come from the local heat network; 

cooling will be done using the 

Meuse river water, and sustainable 

electricity will be generated on 

site by a bio-cogeneration system. 

With these and other sustainable 

solutions – such as motion detec-

tors, high-effi  ciency lighting, and 

daylight activation in the offi  ces – 

De Rotterdam will be more energy 

friendly than similar new construc-

tion. Watch the construction of 

De Rotterdam on its website: 

www.derotterdam.nl.<<
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Many parties are involved in the furnishing and main-

tenance of the public space. The choices made have 

long-term impact. This makes realising commercial real 

estate complicated. That holds true for its fi nancing as 

well. FGH Bank is the ultimate real estate bank. It has 

been since 1890. We combine in-depth knowledge with 

a local, personal market approach. That knowledge 

enables us to look ahead. To discover new perspectives. 

To determine our vision on commercial real estate. We 

subsequently translate that into everyday practice.

At home in every market 

We fi nance offi  ces, shops, commercial buildings and property 

investment objects, and subsequently provide fi tting real estate 

fi nance solutions. That can be land and/or construction fi nance, 

or an operational lease, balance sheet fi nance or structured 

fi nance. Every application requires a customised approach; in 

each case we determine the type of fi nance that is best suited 

to the customer’s wishes. This requires a high degree of com-

mitment to the customer, strong professionalism and good 

cooperation between our experts.

In-house specialists 

As we have every expertise in house, we can off er the 

optimum fi nance solution. Real estate analysts, ap-

praisers, constructional engineers, risk analysts, legal 

and tax specialists: combined with our vision on com-

mercial real estate, this pooled know-how enables 

us to provide tailor-made fi nance proposals for every 

situation. Project fi nance is often achieved by calling 

in the right expertise from in-house colleagues in 

good time. What is more, having our own specialists 

means that we can keep information confi dential and 

act quickly.

‘We provide 
fi tting real estate fi nance 
solutions.’ 
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More than finance 

FGH Bank does more than simply fi nancing real estate.

We are also active in real estate consultancy; our subsidiary 

FGH Vastgoed Expertise off ers a broad range of consultancy 

services including portfolio analysis, appraisals and site studies. 

Our RNHB Hypotheekbank label works through intermediaries 

and the direct channel to reach the mid section of the property 

market.

Strong local roots

The complex real estate market is becoming increasingly inter-

national. The basis, however, lies in locally focused knowledge 

and skills. This is why we operate through a network of seven 

regional offi  ces covering the entire country, close to the market. 

There is no such thing as ‘the real estate market’: the situation in 

the densely populated Randstad area is entirely diff erent from 

that in the province of Limburg. Each offi  ce has strong roots in 

its own economic region. Our employees nurture their network, 

keep a close eye on regional and national market develop-

ments, and immediately respond to changing needs. 

Sharing knowledge 

Due to our wide-ranging and in-depth knowledge, 

we are uniquely positioned to analyse social and eco-

nomical developments and to estimate their impact 

on the commercial property market. We are happy to 

share that knowledge with the market, e.g. by means 

of our ‘FGH Real Estate Report’, which is published 

annually. We also contribute to the further profession-

alization of the sector, for example by issuing the 

FGH Real Estate Award, a biennial award that 

acknowledges distinctive entrepreneurship.<<

‘The basis lies in 
locally focused knowledge 
and skills.’ 
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Award 
acknowledges 
vison, courage 
and 
entrepreneurship 

FGH Real Estate Award

It has been awarded every two years 
since 1990: the FGH Real Estate Award. 
This award acknowledges vision, courage 
and entrepreneurship in the Dutch real 
estate market. Winners receive an award and 
a plaque that will grace the prize-winning 
property.

With the FGH Real Estate Award, 

FGH Bank stimulates courageous 

entrepreneurship and shows that 

prestigious projects can be realised 

even in diffi  cult times. These 

projects not only provide added 

value for their users, but also 

demonstrate attention for the 

social context within which they 

serve their purpose. All Dutch 

real estate projects involving a 

minimum fl oor space of 5,000 

square meters can compete for 

the award.

Not only new construction projects 

but also redevelopment and 

renovation projects are eligible.
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The independent jury of experts 

judges the submissions on their 

entrepreneurship, project economy 

and risk, architecture, sustainability 

and impact on society.

The FGH Real Estate Award 2010 

was awarded to the Maastoren in 

Rotterdam. The jury called it a 

monumental building of high 

architectonic quality and a sustain-

able character that was ahead 

of its time upon completion.<<

‘A monumental building 
of high architectonic 
quality and a sustainable 
character.’ 
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Bouwfonds Real Estate Investment Management 

(Bouwfonds REIM) serves private and institutional 

investors both in the Netherlands and abroad with 

traditional and innovative real estate investment funds. 

In addition to funds off ering an absolute return in the 

long term, in which the relatively high direct return 

adequately hedges infl ation, Bouwfonds REIM also 

focuses on funds that attune to cyclical market develop-

ments combined with a relatively high indirect return. 

Clients and markets 

The customer’s desires and the developments in the 

national and international real estate markets, combined 

with what Bouwfonds REIM can mean in those markets, form 

the basis for the development of new funds. Our network of 

offi  ces in Hoevelaken, Amsterdam, Berlin and Paris and our 

joint venture partners in the United States optimally tie us 

to the local markets in which we operate. 

Long-term relationships 

Unlisted real estate funds often have relatively long 

lifetimes. Accordingly, we maintain long-term rela-

tionships with our customers, which places certain 

demands on our organisation and our people. It is 

not without cause that entrepreneurship, customer 

focus, involvement and integrity are the core values of 

Bouwfonds REIM.

‘Customers and markets.’
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‘Sustainability is 
increasingly important.’

Return through innovation 

Real estate investors look for the best possible return with a cer-

tain risk. In an overfl owing market, such real estate investments 

are increasingly scarce. We explore the limits of the market. In 

addition to traditional real estate investment products, we con-

tinually search for innovative investment products in niches that 

off er good prospects for our clients such as residential assets 

and parkings, farm land, loans and communication networks. 

This requires extensive knowledge. Consequently, we invest 

in highly qualifi ed professionals that work together based on 

various disciplines.

Research and Risk Management 

Our Research department closely monitors and analyses fi nan-

cial and real estate developments and relevant trends, both in 

the Netherlands and abroad. This is why the department has 

a central role to play in setting up new funds and adequately 

managing existing funds. 

The Risk Management department is essential as well, being 

primarily occupied with monitoring and controlling relevant 

risks associated with our real estate funds.

Added value of sustainability

Sustainability is an increasingly important theme 

for investors and tenants, which is why it takes centre 

stage in Bouwfonds REIM’s policy. Specifi cally, Bouw-

fonds REIM is oriented towards the whole of energy, 

environment, health, user quality and the future 

value of the objects. Our goal is to achieve an 

above-average score for sustainability. We assess 

sustainability not only for new funds. We also 

determine the improvement potential, including 

the cost consequences, of our existing portfolio.

Based on this we submit modifi cation proposals to 

the investors.<<
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Specifi cations

Project | Cable infrastructures, 
transmissions masts

Place | The Netherlands

Scope | 250 million euros 

Client | Institutional investors

Business 
case

High return with 
infrastructure 

Communication networks are increasingly 
assuming functions of part of the traditional 
real estate market (shops, offi  ces). 
This requires a high-quality communications 
infrastructure, such as cable infrastructures 
and transmissions masts. The Rabo Bouw-
fonds Communication Infrastructure Fund 
(CIF) invests in this in the Netherlands. 

The interest of institutional 

investors in infrastructure has 

increased markedly in recent years.

Characteristics such as stable cash 

fl ows and underlying value growth 

fuel their interest. Bouwfonds REIM 

is responding with its CIF.

Not a generic fund with an inter-

national focus, but a fund that 

focuses entirely on communication 

infrastructure in the Netherlands. 

The Dutch telecommunications 

market is mature and liberalised; 

the risks can be adequately 

estimated.

Investing in infrastructure is 

relatively new to institutional 

investors. However, the favour-

able characteristics and the stable 

return have meanwhile seen a 

number of investors commit to 

the fund. As a result, CIF can make 

sizeable long-term investments 

in the Dutch telecommunication 

infrastructure for a total of more 

than 750 million euros. The fund 

intends to double in size in the 

coming years.<<
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Specifi cations

Project | Residential assets

Place | Germany, France, 
Sweden, Norway

Stakeholders | Robeco for sales 
and account management, 
Catella for KAG back offi ce, 
Bouwfonds REIM

Programme | Residential assets, 
student housing, senior housing

Client | German institutional 
investors and family offi ces

Business 
case

Investing in 
European 
residential assets 
popular 

The Bouwfonds European Residential Fund 
(BERF) is highly popular among institutional 
investors and high net-worth individuals. 
This open-end fund, which invests in Europe-
an residential real estate, strives to achieve 
substantial further growth. 

Bouwfonds REIM launched BERF at 

the end of 2007 the fund made its 

fi rst acquisition in March of 2008. 

BERF was established in partner-

ship with Robeco Germany and 

off ers investors and high net-worth 

individuals an opportunity to invest 

in European residential assets 

with a relatively low risk profi le 

and a stable direct return of some 

fi ve to six percent. The minimum 

subscription is half a million euros. 

The enormous interest in this fund 

made Bouwfonds REIM implement 

a reservation system early in 2010. 

BERF’s real estate portfolio is 

comprised of high-end residential 

complexes in Germany, France, 

Norway and Sweden.

The rental rate is approximately 

97 percent. The fund’s investment 

volume at the end of 2010 was in 

excess of 300 million euros.

The objective is to allow the fund 

to grow substantially.<<
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Contact details
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Bouwfonds Property Development

Head Offi  ce 

Westerdorpsstraat 66 

3871 AZ Hoevelaken, the Netherlands 

P.O. Box 15, 3870 DA Hoevelaken, 

The Netherlands 

T +31 (0)33 253 97 00 

F +31 (0)33 253 96 85 

E ontwikkeling@bouwfonds.com 

www.bouwfonds.com 

Bouwfonds Marignan Immobilier

Head offi  ce France 70, rue de Villiers 

F-92532 Levallois-Perret Cedex, France 

T +33 (0)1 4 96 41 515 | F +33 (0)1 4 75 88 911 

www.bouwfonds-marignan.com

Bouwfonds Immobilienentwicklung

Head offi  ce Germany 

Lyonerstrasse 15 60528 Frankfurt, Germany 

T +49-692 197 980 | F +49-692 197 9819 

www.bouwfonds.de 

 

Bouwfonds Ontwikkeling

Head offi  ce the Netherlands 

Westerdorpsstraat 66 3871 AZ Hoevelaken, the 

Netherlands P.O. Box 15 3870 DA 

Hoevelaken, the Netherlands 

T +31 (0)33 253 97 00 | F +31 (0)33 253 96 85 

E ontwikkeling@bouwfonds.nl 

www.bouwfonds.nl 

Livingstone

Konijnenberg 88, Bedrijfsnummer 3555 

4825 BE Breda, the Netherlands 

T +31 (0)76 573 57 35 | F +31 (0)76 571 33 84 

E info@livingstone.org | www.livingstone.org

 

Brummelhuis

Munsterstraat 16, 7418 EV Deventer, 

The Netherlands 

T +31 (0)570 66 69 50 | F +31 (0)570 66 69 51 

E info@brummelhuis.nl | www.brummelhuis.nl 

 

Nouville Development 

Nieuw Eyckholt 282, 5419 DJ Heerlen, 

The Netherlands P.O. Box 70, 6400 AB 

Heerlen, the Netherlands 

T +31 (0)45 560 70 00 | F +31 (0)45 571 75 41 

E info@nouville.nl | www.nouville.nl 

MAB Development Group

Head Offi  ce 

Wijnhaven 60, 2511 GA 

Den Haag, the Netherlands P.O. Box 19412, 

2500 CK Den Haag, the Netherlands 

T +31 (0)70 306 84 00 

F +31 (0)70 354 36 18 

E info@mab.com | www.mab.com 

MAB Development Nederland

Wijnhaven 60, 2511 GA Den Haag, 

The Netherlands P.O. Box 19412, 

2500 CK Den Haag, the Netherlands 

T +31 (0)70 306 84 00 | F +31 (0)70 354 36 18 

E info@mab.com | www.mab.com 

MAB Development France

125, Champs Elysees, F-75008 Paris, France 

T +33 (0)1 53 67 70 60 | F +33 (0)1 53 67 70 69 

www.mab.com 

MAB Development Deutschland

Schillerstrasse 20 60313 Frankfurt am Main, 

Germany 

T +49 (0)69 50 600 530 | F +49 (0)69 50 600 535 00 

www.mab.com 

MKB Vastgoed Plan

Loolaan 554 7315 AG Apeldoorn, 

The Netherlands P.O. Box 10338, 

7301 GH Apeldoorn, the Netherlands 

T +31 (0)55 576 36 79 | F +31 (0)55 576 38 39 

E info@mkbvp.nl | www.mkbvastgoedplan.nl 

Eigen Steen Ontwikkeling

Wijnhaven 60, 2511 GA Den Haag, 

The Netherlands P.O. Box 19412, 

2500 CK Den Haag, the Netherlands 

T +31 (0)70 306 84 00 | F +31 (0)70 354 36 18 

E info@mab.com | www.mab.com 

FGH BANK

Head Offi  ce – Utrecht 

Leidseveer 50, 3511 SB Utrecht, 

The Netherlands P.O. Box 2244, 3500 GE 

Utrecht, the Netherlands 

T +31 (0)30 232 39 11 

F +31 (0)30 233 45 72 

E info@fgh.nl | www.fghbank.nl 

FGH Bank 

Offi  ce Frankfurt

Beethovenstrasse 4, 60325 Frankfurt, Germany

T +49 (0)69 76 75 7950 | F +49 (0)69 76 75 79513

E frankfurt@fgh.nl

FGH Vastgoed Expertise 

Leidseveer 50, 3511 SB Utrecht, the Netherlands 

P.O. Box 2244, 3500 GE Utrecht, the Netherlands 

T +31 (0)30 232 34 00 | F +31 (0)30 232 34 31 

E expertise@fgh.nl 

www.fgh-vastgoedexpertise.nl 

RNHB Hypotheekbank

Leidseveer 30, 3511 SB Utrecht, 

The Netherlands P.O. Box 2244, 

3500 GE Utrecht, the Netherlands 

T +31 (0)30 755 20 00 | F +31 (0)30 755 2020 

E info@rnhb.nl | www.rnhb.nl 
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Bouwfonds REIM

Head Offi  ce

De Beek 18, 3871 MS Hoevelaken, 

The Netherlands P.O. Box 15, 3870 DA 

Hoevelaken, the Netherlands 

T +31 (0)33 750 47 50  

F +31 (0)33 750 47 77 

E reim@bouwfonds.nl | www.bouwfonds.nl 

www.bouwfonds.com  

Bouwfonds Real Estate Investment 

Management Deutschland GmbH 

Potsdamer Straβe 58, D 10785 Berlin, Germany 

T +49 (0)30 59 00 9760 | F +49 (0)30 59 00 9789 

E reim@bouwfonds.de | www.bouwfonds.de  

Bouwfonds Real Estate Investment 

Management France SAS 

6, avenue Franklin Roosevelt, 

F 75008 Paris, France

T +33 (0)175 579 020 | F +33 (0)175 579 024 

E om@bouwfonds.fr | www.bouwfonds.fr  

Public Fund Management

Head Offi  ce 

Westerdorpsstraat 68 

3871 AZ Hoevelaken, the Netherlands 

P.O. Box 15, 3870 DA Hoevelaken, 

The Netherlands

T +31 (0)33 253 94 28  

F +31 (0)33 253 11 42 

E info@fondsenbeheer.nl 

www.fondsenbeheer.nl  

National Restoration Fund 

Westerdorpsstraat 68, 3871 AZ Hoevelaken, 

The Netherlands P.O. Box 15, 3870 DA 

Hoevelaken, the Netherlands 

T +31 (0)33 253 94 39 | F +31 (0)33 253 95 95 

E info@restauratiefonds.nl 

www.restauratiefonds.nl  

National Fund for Nature 

Westerdorpsstraat 68, 3871 AZ Hoevelaken, 

the Netherlands P.O. Box 15, 3870 DA 

Hoevelaken, the Netherlands 

T +31 (0)33 253 92 55 | F +31 (0)33 253 95 95 

E info@nationaalgroenfonds.nl 

www.nationaalgroenfonds.nl

Dutch Social Housing Stimulation 

Fund (SVn) Foundation 

Westerdorpsstraat 58, 3871 AZ Hoevelaken, 

The Netherlands P.O. Box 15, 3870 DA 

Hoevelaken, the Netherlands 

T +31 (0)33 253 94 01 | F +31 (0)33 253 94 24 

E info@svn.nl | www.svn.nl  

National Society for the Preservation, 

Development and Operation of 

Industrial Real Estate (BOEi)  

Westerdorpsstraat 68, 3871 AZ 

Hoevelaken, the Netherlands P.O. Box 15, 3870 

DA Hoevelaken, the Netherlands 

T +31 (0)33 253 95 35 | F +31 (0)33 253 11 42 

E info@boei.nl | www.boei.nl  

Farmhouse & Landscape 

Westerdorpsstraat 68, 3871 AZ Hoevelaken, 

The Netherlands P.O. Box 15, 3870 DA 

Hoevelaken, the Netherlands 

T +31 (0)33 253 17 00 | F +31 (0)33 253 11 42 

E info@boerderijenlandschap.nl 

www.boerderijenlandschap.nl  

Dutch Climate Landscape Foundation 

Westerdorpsstraat 68, 3871 AZ Hoevelaken, 

The Netherlands P.O. Box 15, 3870 DA 

Hoevelaken, the Netherlands 

T +31 (0)33 253 92 44 | F +31 (0)33 253 95 95 

E info@klimaatlandschappen.nl  

Rabo Real Estate Group

Head Offi  ce 

Westerdorpsstraat 66, 3871 

AZ Hoevelaken, the Netherlands 

P.O. Box 15, 3870 DA Hoevelaken, 

The Netherlands 

T +31 (0)33 253 91 11 

F +31 (0)33 253 95 55 

E contact@rabovastgoedgroep.nl 

www.raborealestategroup.com
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